
3BUSINESS SCHOOL CAMPAIGN DRIVEN
BY THREE PRIORITIESE N D O W M E N T S  B R I N G  T O P

F A C U L T Y  A N D  S T U D E N T S

T O  B U S I N E S S  S C H O O L

U N D E R G R A D U A T E

S C H O L A R S H I P  T O

B E N E F I T  N E A R L Y  T W I C E

A S  M A N Y  S T U D E N T S

I N  2 0 0 3 - 2 0 0 4

O U T S I D E  T H E  N O R M :

S C H O L A R S H I P  R E C I P I E N T

G O E S  F R O M  E M E R A L D  C I T Y ,

T O  E G Y P T

D E A N ’ S  C L U B  H E L P S

B R I N G  T O P  F A C U L T Y

T O  B U S I N E S S  S C H O O L

A  M E S S A G E  F R O M

T H E  D E A N

IMPACT
S P R I N G  2 0 0 3

A  P U B L I C A T I O N  O F  T H E  U W  B U S I N E S S  S C H O O L  O F F I C E  O F  E X T E R N A L  R E L A T I O N S

T H E  P O W E R  O F  I N V E S T I N G  I N  T H E  F U T U R E

I N S I D E

The Business School has officially launched a major campaign to attract
the private investment dollars required to achieve three priorities, each
of which is essential to realize our long-term goal of becoming one of
the nation’s premier institutions for business education.

     Priority: Student Scholarship Endowments. Investing in the
human capital represented by our students is central to our vision of
creating a great business school — a school committed to educating the
business leaders of tomorrow. As we improve the quality of the School,
and raise our tuition to the level of peer institutions, it will become
increasingly important to have scholarship funds available to recruit
top students for whom higher tuition costs might be a barrier. Equally
important, scholarship funds will help ensure the diversity of our
students, which we believe is essential to a culture where students
learn in teams and are enriched by the life experiences of their class-
mates. The scholarship endowment target is $15 million, of which
over $6 million has already been raised.

   Priority: Faculty Endowments. Transforming the UW Business
School into a top-tier institution will hinge on our ability to recruit and
retain superior faculty. Faculty are the single most important element in
providing students with an exceptional learning experience and
sustaining our mission as part of a leading research university. World-
class faculty attract the best and brightest students to the School and
also help forge innovative links to the business community.

The number of tenure-track faculty has gone from a high of 119
in 1983 to just 74 in 2002. Over the next five years we will have an
extraordinary opportunity to renew and grow our faculty with the goal
of increasing tenured or tenure-track faculty to 110. This growth is
fundamental to meeting our current and projected needs and to
maintaining a ratio of faculty-to-students essential to the educational
experience we want to provide. Through highly selective retention and
recruitment, we seek to build a faculty who share our vision and values:
men and women who are committed to scholarship, teaching, and
service to the School and community.

Our goal to retain and recruit top faculty is dependent upon our
ability to offer competitive compensation and incentives. The kind of
exceptional scholars and teachers we seek are also sought by better-
financed business schools, as well as by the private sector. Faculty
endowments are an essential supplement to state salaries and virtually
the only means we have to offer compensation that is competitive with
peer institutions. Growth in faculty chair, professorship and fellowship
endowments will ensure that the UW Business School has the resources
it needs to recruit and retain the best faculty to support our mission.
The faculty endowment goal is $50 million, of which $8 million has
already been raised through gifts and pledges.

Priority: A World Class Facility. The Business School is currently
divided among four buildings, including the Bank of America Execu-
tive Education Center, which was built in 1996 and houses Foster
Library.  The older three, Mackenzie Hall, Balmer Hall, and Lewis
Hall, are aging, cramped, and inadequate to meet our current needs,
much less support projected growth and our transformational vision to
become a premier institution.

After a thorough pre-design study by LMN Architects, we have
arrived at a cost-efficient plan for a new facility that will include the
complete renovation of Balmer Hall, minor modifications to the
Executive Education Center, and the construction of a new set of
contiguous buildings. The combination of new construction and
renovated space would provide the Business School with about
300,000 gross square feet in a linked complex, a shared community.

Investing in modern, efficient facilities is essential to our
educational mission.  The new facility will increase capacity to meet
projected increases in faculty and students, have the number and
varying size of classrooms and laboratories — and the requisite
technology — to support all our programs and the innovative
curriculum and team-based approach to learning that we embrace.
Moreover, the new facility will enhance our ability to increase
revenues from self-sustaining programs which are essential for
the long-term fiscal health of the School.

The design of the new building will include: interactive lecture
halls and wireless classrooms; breakout rooms for team learning; flexible
spaces to accommodate future technology; common areas to stimulate
interaction between faculty and students and opportunities for informal
learning experiences; laboratories for research and study; and an
auditorium that will be a resource for both the University and the
Business School, creating a forum for business and community leaders
to share their knowledge.

The state of our current facilities makes it very difficult to con-
vince key constituencies that we have a truly quality program — or to
charge the tuition premium that will be needed to sustain us in the
future. Building a first-rate facility will not only provide students with
a superior learning experience, it will also help us engage recruiters and
business partners, and directly support our efforts to recruit and retain
top faculty. The total project cost for the new facility is $100 million.
We expect the announcement of some major lead gifts to the building
campaign in the coming months.
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Welcome to our annual edition of
IMPACT. Our objective with this
publication is to report to you,
our investors, on the impact your
gifts are making in helping us
realize our shared vision of
greatness for UW Business
School. When a person makes an
investment in the Business

School, whether it’s $500 or $5 million, we take our
fiduciary responsibilities very seriously. We strive to ensure
that every dollar is used efficiently and in keeping with the
donor’s giving priorities. I believe that every person who
makes a gift to the school, large or small, expects a return
on that investment — a return measured by the knowledge
that his or her gift is truly making a difference.

I can assure you that your gifts are indeed having an
impact on the lives of our students and on the quality of
our school. When I reflect on the progress we’ve made in
just the last three years I’m amazed and deeply grateful for
the efforts of so many wonderful people. Since we crafted a
new strategic plan for the school in 2000 we have re-
vamped our curriculum, launched new degree programs,
invested in new technology, recruited outstanding addi-
tions to our faculty, and reached out to the business
community and our alumni as never before — bringing
“the outside in” to make the Business School a dynamic
center of innovation and excellence.

As evidence that we are indeed moving in the right
direction, in April we learned that UW Business School
jumped 14 places — from 49 to 35 — in the latest
U.S.News & World Report national rankings for graduate
schools. And our Executive MBA program — previously
unranked — tied for 16th.

We got another piece of good news this spring with
the passage of a state bill that will grant the University of
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Washington tuition-setting authority for the Business
School and other graduate and professional programs for
the next six years. This will allow us to gradually raise our
tuition to the levels of peer institutions. With declining
state support, raising tuition is an essential part of our long-
term strategy to develop multiple resources to generate
revenue, making more of our programs self-sustaining.

Still, to take the Business School to the next level, to
achieve the greatness that is well within our grasp, we need
a large infusion of private investment to address our three
campaign priorities (see campaign story on cover.) Why
should you invest? Why should you want to join us on the
road to greatness? The answers vary from person to person,
but I hear certain themes repeated again and again in
conversations with our alumni and friends. First is the
desire to help found something that will be truly great, to
leave a lasting mark on the community that will benefit
thousands of young people and return value in myriad ways
to our city, our region, and our nation. For some, giving is
also the way to set an example for others — particularly
young people who are starting their careers — of what will
be expected of them in the future, that wanting to give
something back to the community is what real leadership,
what real success is all about. There are also a variety of
ways you can choose to structure a gift to the Business
School so that you can derive the tax or income benefits
that best fit your goals.

In the coming months you’ll be hearing a lot more from
me about the progress of our campaign, and our progress on
this exciting path to greatness. My heartfelt thanks for your
encouragement and support. I hope you will continue this
journey with us, and continue to invest in creating a Business
School that will be among the world’s best.

YASH GUPTA, DEAN, UW BUSINESS SCHOOL

KIRBY L. CRAMER CHAIR IN BUSINESS ADMINISTRATION

A MESSAGE FROM THE DEAN
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GOALS $15MM $50MM  $100MM

STUDENTS FACULTY BUILDING

PLEDGES

GIFTS

Two new hires have joined the development office’s fundraising

team. Both, along with the rest of the office, will be invaluable

in the School’s push to meet the three campaign priorities.

TOM KEEHN, Corporate & Foundation Relations Officer

Almost a Northwest native, Tom moved here at the

age of five. Now a Vashon Island resident, Tom

graduated from Interlake High School in Bellevue

and then the University of Washington in 1976

with a BA in communications. He has held various

advertising and marketing positions in the Seattle

area during the last 20 years.

“I feel fortunate to be part of the talented team that will

re-connect the Business School to the business community and to

help continue to raise the Business School to national prominence,”

saysTom, who joined the School earlier this spring.

SISSY BOUCHARD, Director of Development

E. E. Sissy Walsh Bouchard, Ed.D., brings a passion

for higher education to her new role at the

Business School thanks in part to her 20 years of

experience in service to students. Sissy has held

positions at University of Wisconsin-Eau Claire,

Harlaxton College (England) and Indiana

University. “I joined the team because contributing

to UW Business School has exponential impact,” says Sissy of her

decision to come to the Business School.

During the last four years Sissy has worked as an executive recruiter,

building critical networks within the local business community. In

1999 she and husband Tom Bouchard (a UW Ph.D. in geography)

realized their dream of returning to the Pacific Northwest.

Sissy earned her doctorate in Higher Education Administration at

Indiana University.

New Additions to External Relations
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The Business School has officially launched a major campaign to attract
the private investment dollars required to achieve three priorities, each
of which is essential to realize our long-term goal of becoming one of
the nation’s premier institutions for business education.

     Priority: Student Scholarship Endowments. Investing in the
human capital represented by our students is central to our vision of
creating a great business school — a school committed to educating the
business leaders of tomorrow. As we improve the quality of the School,
and raise our tuition to the level of peer institutions, it will become
increasingly important to have scholarship funds available to recruit
top students for whom higher tuition costs might be a barrier. Equally
important, scholarship funds will help ensure the diversity of our
students, which we believe is essential to a culture where students
learn in teams and are enriched by the life experiences of their class-
mates. The scholarship endowment target is $15 million, of which
over $6 million has already been raised.

   Priority: Faculty Endowments. Transforming the UW Business
School into a top-tier institution will hinge on our ability to recruit and
retain superior faculty. Faculty are the single most important element in
providing students with an exceptional learning experience and
sustaining our mission as part of a leading research university. World-
class faculty attract the best and brightest students to the School and
also help forge innovative links to the business community.

The number of tenure-track faculty has gone from a high of 119
in 1983 to just 74 in 2002. Over the next five years we will have an
extraordinary opportunity to renew and grow our faculty with the goal
of increasing tenured or tenure-track faculty to 110. This growth is
fundamental to meeting our current and projected needs and to
maintaining a ratio of faculty-to-students essential to the educational
experience we want to provide. Through highly selective retention and
recruitment, we seek to build a faculty who share our vision and values:
men and women who are committed to scholarship, teaching, and
service to the School and community.

Our goal to retain and recruit top faculty is dependent upon our
ability to offer competitive compensation and incentives. The kind of
exceptional scholars and teachers we seek are also sought by better-
financed business schools, as well as by the private sector. Faculty
endowments are an essential supplement to state salaries and virtually
the only means we have to offer compensation that is competitive with
peer institutions. Growth in faculty chair, professorship and fellowship
endowments will ensure that the UW Business School has the resources
it needs to recruit and retain the best faculty to support our mission.
The faculty endowment goal is $50 million, of which $8 million has
already been raised through gifts and pledges.

Priority: A World Class Facility. The Business School is currently
divided among four buildings, including the Bank of America Execu-
tive Education Center, which was built in 1996 and houses Foster
Library.  The older three, Mackenzie Hall, Balmer Hall, and Lewis
Hall, are aging, cramped, and inadequate to meet our current needs,
much less support projected growth and our transformational vision to
become a premier institution.

After a thorough pre-design study by LMN Architects, we have
arrived at a cost-efficient plan for a new facility that will include the
complete renovation of Balmer Hall, minor modifications to the
Executive Education Center, and the construction of a new set of
contiguous buildings. The combination of new construction and
renovated space would provide the Business School with about
300,000 gross square feet in a linked complex, a shared community.

Investing in modern, efficient facilities is essential to our
educational mission.  The new facility will increase capacity to meet
projected increases in faculty and students, have the number and
varying size of classrooms and laboratories — and the requisite
technology — to support all our programs and the innovative
curriculum and team-based approach to learning that we embrace.
Moreover, the new facility will enhance our ability to increase
revenues from self-sustaining programs which are essential for
the long-term fiscal health of the School.

The design of the new building will include: interactive lecture
halls and wireless classrooms; breakout rooms for team learning; flexible
spaces to accommodate future technology; common areas to stimulate
interaction between faculty and students and opportunities for informal
learning experiences; laboratories for research and study; and an
auditorium that will be a resource for both the University and the
Business School, creating a forum for business and community leaders
to share their knowledge.

The state of our current facilities makes it very difficult to con-
vince key constituencies that we have a truly quality program — or to
charge the tuition premium that will be needed to sustain us in the
future. Building a first-rate facility will not only provide students with
a superior learning experience, it will also help us engage recruiters and
business partners, and directly support our efforts to recruit and retain
top faculty. The total project cost for the new facility is $100 million.
We expect the announcement of some major lead gifts to the building
campaign in the coming months.
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School, whether it’s $500 or $5 million, we take our
fiduciary responsibilities very seriously. We strive to ensure
that every dollar is used efficiently and in keeping with the
donor’s giving priorities. I believe that every person who
makes a gift to the school, large or small, expects a return
on that investment — a return measured by the knowledge
that his or her gift is truly making a difference.

I can assure you that your gifts are indeed having an
impact on the lives of our students and on the quality of
our school. When I reflect on the progress we’ve made in
just the last three years I’m amazed and deeply grateful for
the efforts of so many wonderful people. Since we crafted a
new strategic plan for the school in 2000 we have re-
vamped our curriculum, launched new degree programs,
invested in new technology, recruited outstanding addi-
tions to our faculty, and reached out to the business
community and our alumni as never before — bringing
“the outside in” to make the Business School a dynamic
center of innovation and excellence.

As evidence that we are indeed moving in the right
direction, in April we learned that UW Business School
jumped 14 places — from 49 to 35 — in the latest
U.S.News & World Report national rankings for graduate
schools. And our Executive MBA program — previously
unranked — tied for 16th.

We got another piece of good news this spring with
the passage of a state bill that will grant the University of
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Washington tuition-setting authority for the Business
School and other graduate and professional programs for
the next six years. This will allow us to gradually raise our
tuition to the levels of peer institutions. With declining
state support, raising tuition is an essential part of our long-
term strategy to develop multiple resources to generate
revenue, making more of our programs self-sustaining.

Still, to take the Business School to the next level, to
achieve the greatness that is well within our grasp, we need
a large infusion of private investment to address our three
campaign priorities (see campaign story on cover.) Why
should you invest? Why should you want to join us on the
road to greatness? The answers vary from person to person,
but I hear certain themes repeated again and again in
conversations with our alumni and friends. First is the
desire to help found something that will be truly great, to
leave a lasting mark on the community that will benefit
thousands of young people and return value in myriad ways
to our city, our region, and our nation. For some, giving is
also the way to set an example for others — particularly
young people who are starting their careers — of what will
be expected of them in the future, that wanting to give
something back to the community is what real leadership,
what real success is all about. There are also a variety of
ways you can choose to structure a gift to the Business
School so that you can derive the tax or income benefits
that best fit your goals.

In the coming months you’ll be hearing a lot more from
me about the progress of our campaign, and our progress on
this exciting path to greatness. My heartfelt thanks for your
encouragement and support. I hope you will continue this
journey with us, and continue to invest in creating a Business
School that will be among the world’s best.

YASH GUPTA, DEAN, UW BUSINESS SCHOOL
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ENDOWMENTS BRING TOP FACULTY
AND STUDENTS TO BUSINESS SCHOOL

Endowment
Amounts & Types

Endowments are one of the most important tools the School has in
retaining quality professors and attracting the best students. They
supplement salary, support research, and provide resources for equip-
ment, travel and publication costs. They are long-term investments in
the Business School that provide benefits to students and faculty year
after year, generation after generation, because the gift principle is
invested and only the income from the investment is allocated.

The Business School’s current campaign makes two types of
endowments a priority: faculty endowments and scholarship endow-
ments. As the School invests in facility and program improvements, and
as it becomes necessary to raise tuition to par with peer institutions,
endowments will provide the School with the critical funding that
makes it possible to recruit the best and brightest students. Scholarship
endowments give the School a competitive advantage in recruiting
students on a national basis, and can play a major role in a student’s
decision to attend the Business School.

Of course, a world-class institution only begins with great stu-
dents. Faculty are truly the foundation for providing students with an
exceptional learning experience, and the foundation for measuring the
quality and stature of any business school. Therefore, the School’s
vision demands the recruiting and retention of those exceptional
faculty members who will be highly sought after by other institutions.
For a public university, private support for faculty positions provides
competitive compensation in an extremely cutthroat marketplace.
To establish the Business School as a premier school, we must substan-
tially increase private support for faculty.

In addition to faculty and scholarship endowments, individual
programs also benefit from endowments, which, in a time of budget
cuts, are a real boon to specialty programs. For example, endowments
such as the Wayne and Christine Perry Endowed Fund in Entrepre-
neurship, established in 2003, allow the Center for Technology
Entrepreneurship (CTE) to support academic programs and the annual
business plan competition, thereby allowing the School to invest in
critical new technologies for use by faculty and students.

Already the Business School has received three faculty endowments
for 2003: the Dr. Douglas E. Olesen/Battelle Chair in Entrepreneur-
ship, the Joshua Green Family Endowed Professorship, and the William
and Patricia Alberts Endowed Lectureship in Honor of Kermit O.
Hanson which provides travel and honoraria for speakers, costs for
public lectures, and related expenses.

 In addition, two undergraduate scholarships were created this year.
Honoring the recently retired professor, the Thaddeus H. Spratlen
Endowed Scholarship for undergraduate students is directed primarily
to students of African heritage and other underrepresented groups of
color. Also created this year was the Tom McMahon Memorial Award,
which benefits undergraduate students in business administration.

Since 1992, U.S. Bank has distributed scholarship funds to the
University of Washington Business School’s economically disadvantaged
students and has been the strongest non-endowed annual supporter of
undergraduate scholarships for the past eight years. This coming
academic year the scholarship fund will benefit nearly twice as many
students, thanks to the one-time distribution of the Leona Hickman
Educational Trust, which increases the scholarship funds to $83,000.

U.S. Bank is the trustee of the Leona Hickman Educational Trust.
The private foundation was established by Leona Hickman, who
wanted to help underprivileged students who reside in King County
and who want college training, but for financial reasons are unable
to go to school.

With state budget shortfalls continuing to impact the amount of
aid available to students, families will assume even more of the cost of a
college education. For students from under-represented or economically
disadvantaged families this increase could put higher education out of
reach. The U.S. Bank Scholarship Fund will supplement financial aid
packages for local low-income students who can apply scholarship
money to tuition, books, room and board, and lab fees.

UNDERGRADUATE SCHOLARSHIP TO BENEFIT
NEARLY TWICE AS MANY STUDENTS IN 2003-2004

Paul Schneider, vice president and trust account executive of U.S.
Bank feels pride in knowing the financial assistance has been made
available at a time when local residents are suffering from the impact of
such high unemployment levels and Washington state education
institutions are facing an especially difficult economic climate.

 “It is wonderful to realize that the effort in making the funds
available as scholarships will continue to carry out the charitable and
educational intent of Leona Hickman, envisioning help for students of
King County who desire an education but lack the financial resources
to pursue their studies,” said Schneider. “The University of Washington
serves a large majority of the resident students who would be available
for these scholarships, thus making it a natural fit in making scholar-
ship funds available from the Leona Hickman Education Trust.”

In the past ten years, the U.S. Bank Scholarship Fund has allowed
more than 130 students to study at the Business School.

The Dean’s Club is playing a major role in one of the most relevant
Business School issues: faculty recruitment and retention. Not only are
the Dean’s Club funds critical to recruiting top faculty because state law
prohibits use of University money on many recruiting activities —
including transportation for spouse visits — Dean’s Club funds are also
used to supplement summer support for faculty.

“While being able to get people to Seattle is key, keeping them
here is just as important,” says Vance Roley, associate dean for academic
and faculty affairs. “The Dean’s Club often supports summer research
for new faculty, which is critical considering the incredible amount of
research expected of new faculty.”

Considering that, at present, the Business School is 16 percent
behind peer institutions in terms of faculty salaries, summer salary
support makes the School much more attractive to potential faculty
when the School is recruiting.

While the Business School is a research institution, and faculty
often use the summer, when class loads are light, to engage in research,
tenure track faculty at the Business School only earn a nine month
salary. During the summer faculty receive no state funded salary
support. Without funding from the School, faculty would be forced to

find alternate sources of income during the summer, which would
likely not come from research, preventing many professors from
conducting research. This would put many professors — especially
young faculty — at a major disadvantage as in order to gain tenure or
to move from assistant to associate professor, a professor must have a
strong research record. What’s more, research keeps faculty current in
their expertise, which keeps them at the top of their tier, which benefits
the Business School’s reputation immensely. Without summer support
the School would not be able to compete for top faculty candidates.

Already the Business School has announced the names of eight
new faculty members set to join the School next fall, with more new
faculty to be revealed this summer. Shivaram Rajgopal rejoins the
accounting department as assistant professor of accounting. Rajgopal
was with the Business School from 1998 until 2002, when he joined
Duke’s Fuqua School of Business. Marcus V.M. da Cunha Jr. joins the
School as an assistant professor of marketing; he is a recent Ph.D.
candidate from the University of Florida. Management science wel-
comes assistant professors Anjana Susarla and Xianjun Geng, both
Ph.D.’s from the University of Texas at Austin. Assistant professors
Mina Yoo, Ph.D. from Michigan, and Christina Fong, a Ph.D.
recipient from Stanford will be joining management and organization,
while finance welcomes Ronnie Sadka, Ph.D. from the Kellogg School
of Management at Northwestern University and Lance Young, Ph.D.
from the University of Rochester.

One of the areas the Dean’s Club plays the biggest role is in
recruiting chairs, where competition can be stiff. The School is actively
recruiting four chairs — the Philip M. Condit Chair in Business
Administration, the Neal & Jan Dempsey Endowed Chair in Manage-
ment Science, the Dr. Douglas E. Olesen/Battelle Chair in Entrepre-
neurship and the John C. Narver Chair in Business Administration.
With vacancies on the rise at business schools across the U.S., and with
more and more international universities vying for top candidates,
competition can be fierce for top professors and highly-qualified
candidates for chair positions. Thanks to a little help from the Dean’s
Club, the School hopes to fill those positions soon.
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GENERAL ENDOWMENT $25,000

Unrestricted support for a depart-
ment, program, office, school, college,
or the University at large

UNDERGRADUATE SCHOLARSHIP $50,000

Tuition, books, fees and other
educational expenses

GRADUATE FELLOWSHIP $100,000

Tuition, books, research and living
expenses for graduate and profes-
sional students

FACULTY FELLOWSHIP $100,000

Research and other support for a
faculty member

VISITING PROFESSORSHIP  $250,000

Travel, salary and other support,
including lectures or publication costs

PROFESSORSHIP  $500,000

Faculty salary, supplement, research
support, equipment, publication costs

CHAIR  $1,000,000

Full or substantial portion of salary
and related support for faculty
members

OUTSIDE THE NORM: SCHOLARSHIP RECIPIENT
GOES FROM EMERALD CITY TO EGYPT

International business major Aysa Miller is anything but sheltered.
In fact, the young man who grew up with two brothers and a
mother who works 65 hours a week to support them, has done
everything in his power to broaden his horizons through experiences
that sweep the social domain.

The junior devoted himself at an early age to — in his words —
fulfilling his purpose as an international leader. His first step was to
raise enough money to fund a one-year study abroad experience in
Egypt and Chile during his junior year in high school, where he
became proficient in Arabic and fluent in Spanish.

For some people, that might be enough. Not for Miller. His big
goals — to work in an executive department of the United States
Government — fuel him. Throughout his college career he has
participated in a number of relevant internships. He has interned at
the Emerald City Outreach Ministries and at the American Cultural
Exchange, where he investigated fundraising activities, developed a
foreign language program for disadvantaged youth, marketed ESL
programs for international students and agents, and facilitated
orientations for international students. Recently he studied abroad
in South India, where he studied culture, civilization and the
women’s empowerment movement. He has also completed a
volunteer internship doing research and world news broadcasting
with the United Nations Radio in New York.

Now Miller is in Egypt, where he has benefited from the first-
hand experience of life as an American in a Muslim country, while
his home country is at war. It’s an experience that would not have
been possible without the help of the Richard A. Lothrop Scholar-
ship, which Miller earned for the 2002-3 academic year. The
scholarship has made a noticeable difference in Miller’s studies, too.

“This scholarship has relieved a good portion of the financial
burden that I would have faced for the coming school year,” said
Miller. “Without it I would have had to work a lot of extra hours
throughout the week.”

When he is in Seattle, you can find Miller at the concierge desk
at the University Inn where he works part-time. He is financing his
education primarily on loans and part-time work.

“I don’t mind working a reasonable amount of hours while
attending classes, but I feel my college experience is much more
productive — in and outside the classroom — without the pressure
of being obligated to work to make ends meet.”

Aside from his classes and part-time job, Miller stays busy with
other projects. He is the vice president of Alpha Phi Alpha frater-
nity, an active member of the Black Student Union, and an actor
and a dancer. So it’s no surprise he won the Richard A. Lothrop
Scholarship, which recognizes a student who has done more than
the average extracurricular activities.

 “This scholarship will allow me to take the best advantage
of my summer by granting me the opportunity to do an internship
where I will gain practical work experience in my major and save
at least a reasonable amount of money for the coming school year.
Without it I would simply have to take any job that pays well
to make ends meet.”

Judging by his enthusiasm, this world traveler, dedicated
student and student leader has a future ahead of him that holds
a lot more than just making ends meet.
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U.S. Bank Scholarship recipients from left to right: (back) Sienna Kim, Angelo Ongpin, (middle) Mesrak
Ayele, Filemon A. Gonzalez-Sanchez, Virna Quilo, (front) Martha Kristjanson and Benjon Palisoc

Miller at a temple in Aswan and at the Nile High Dam in Aswan



DEAN’S CLUB HELPS BRING
TOP FACULTY TO BUSINESS SCHOOL
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ENDOWMENTS BRING TOP FACULTY
AND STUDENTS TO BUSINESS SCHOOL

Endowment
Amounts & Types

Endowments are one of the most important tools the School has in
retaining quality professors and attracting the best students. They
supplement salary, support research, and provide resources for equip-
ment, travel and publication costs. They are long-term investments in
the Business School that provide benefits to students and faculty year
after year, generation after generation, because the gift principle is
invested and only the income from the investment is allocated.

The Business School’s current campaign makes two types of
endowments a priority: faculty endowments and scholarship endow-
ments. As the School invests in facility and program improvements, and
as it becomes necessary to raise tuition to par with peer institutions,
endowments will provide the School with the critical funding that
makes it possible to recruit the best and brightest students. Scholarship
endowments give the School a competitive advantage in recruiting
students on a national basis, and can play a major role in a student’s
decision to attend the Business School.

Of course, a world-class institution only begins with great stu-
dents. Faculty are truly the foundation for providing students with an
exceptional learning experience, and the foundation for measuring the
quality and stature of any business school. Therefore, the School’s
vision demands the recruiting and retention of those exceptional
faculty members who will be highly sought after by other institutions.
For a public university, private support for faculty positions provides
competitive compensation in an extremely cutthroat marketplace.
To establish the Business School as a premier school, we must substan-
tially increase private support for faculty.

In addition to faculty and scholarship endowments, individual
programs also benefit from endowments, which, in a time of budget
cuts, are a real boon to specialty programs. For example, endowments
such as the Wayne and Christine Perry Endowed Fund in Entrepre-
neurship, established in 2003, allow the Center for Technology
Entrepreneurship (CTE) to support academic programs and the annual
business plan competition, thereby allowing the School to invest in
critical new technologies for use by faculty and students.

Already the Business School has received three faculty endowments
for 2003: the Dr. Douglas E. Olesen/Battelle Chair in Entrepreneur-
ship, the Joshua Green Family Endowed Professorship, and the William
and Patricia Alberts Endowed Lectureship in Honor of Kermit O.
Hanson which provides travel and honoraria for speakers, costs for
public lectures, and related expenses.

 In addition, two undergraduate scholarships were created this year.
Honoring the recently retired professor, the Thaddeus H. Spratlen
Endowed Scholarship for undergraduate students is directed primarily
to students of African heritage and other underrepresented groups of
color. Also created this year was the Tom McMahon Memorial Award,
which benefits undergraduate students in business administration.

Since 1992, U.S. Bank has distributed scholarship funds to the
University of Washington Business School’s economically disadvantaged
students and has been the strongest non-endowed annual supporter of
undergraduate scholarships for the past eight years. This coming
academic year the scholarship fund will benefit nearly twice as many
students, thanks to the one-time distribution of the Leona Hickman
Educational Trust, which increases the scholarship funds to $83,000.

U.S. Bank is the trustee of the Leona Hickman Educational Trust.
The private foundation was established by Leona Hickman, who
wanted to help underprivileged students who reside in King County
and who want college training, but for financial reasons are unable
to go to school.

With state budget shortfalls continuing to impact the amount of
aid available to students, families will assume even more of the cost of a
college education. For students from under-represented or economically
disadvantaged families this increase could put higher education out of
reach. The U.S. Bank Scholarship Fund will supplement financial aid
packages for local low-income students who can apply scholarship
money to tuition, books, room and board, and lab fees.

UNDERGRADUATE SCHOLARSHIP TO BENEFIT
NEARLY TWICE AS MANY STUDENTS IN 2003-2004

Paul Schneider, vice president and trust account executive of U.S.
Bank feels pride in knowing the financial assistance has been made
available at a time when local residents are suffering from the impact of
such high unemployment levels and Washington state education
institutions are facing an especially difficult economic climate.

 “It is wonderful to realize that the effort in making the funds
available as scholarships will continue to carry out the charitable and
educational intent of Leona Hickman, envisioning help for students of
King County who desire an education but lack the financial resources
to pursue their studies,” said Schneider. “The University of Washington
serves a large majority of the resident students who would be available
for these scholarships, thus making it a natural fit in making scholar-
ship funds available from the Leona Hickman Education Trust.”

In the past ten years, the U.S. Bank Scholarship Fund has allowed
more than 130 students to study at the Business School.

The Dean’s Club is playing a major role in one of the most relevant
Business School issues: faculty recruitment and retention. Not only are
the Dean’s Club funds critical to recruiting top faculty because state law
prohibits use of University money on many recruiting activities —
including transportation for spouse visits — Dean’s Club funds are also
used to supplement summer support for faculty.

“While being able to get people to Seattle is key, keeping them
here is just as important,” says Vance Roley, associate dean for academic
and faculty affairs. “The Dean’s Club often supports summer research
for new faculty, which is critical considering the incredible amount of
research expected of new faculty.”

Considering that, at present, the Business School is 16 percent
behind peer institutions in terms of faculty salaries, summer salary
support makes the School much more attractive to potential faculty
when the School is recruiting.

While the Business School is a research institution, and faculty
often use the summer, when class loads are light, to engage in research,
tenure track faculty at the Business School only earn a nine month
salary. During the summer faculty receive no state funded salary
support. Without funding from the School, faculty would be forced to

find alternate sources of income during the summer, which would
likely not come from research, preventing many professors from
conducting research. This would put many professors — especially
young faculty — at a major disadvantage as in order to gain tenure or
to move from assistant to associate professor, a professor must have a
strong research record. What’s more, research keeps faculty current in
their expertise, which keeps them at the top of their tier, which benefits
the Business School’s reputation immensely. Without summer support
the School would not be able to compete for top faculty candidates.

Already the Business School has announced the names of eight
new faculty members set to join the School next fall, with more new
faculty to be revealed this summer. Shivaram Rajgopal rejoins the
accounting department as assistant professor of accounting. Rajgopal
was with the Business School from 1998 until 2002, when he joined
Duke’s Fuqua School of Business. Marcus V.M. da Cunha Jr. joins the
School as an assistant professor of marketing; he is a recent Ph.D.
candidate from the University of Florida. Management science wel-
comes assistant professors Anjana Susarla and Xianjun Geng, both
Ph.D.’s from the University of Texas at Austin. Assistant professors
Mina Yoo, Ph.D. from Michigan, and Christina Fong, a Ph.D.
recipient from Stanford will be joining management and organization,
while finance welcomes Ronnie Sadka, Ph.D. from the Kellogg School
of Management at Northwestern University and Lance Young, Ph.D.
from the University of Rochester.

One of the areas the Dean’s Club plays the biggest role is in
recruiting chairs, where competition can be stiff. The School is actively
recruiting four chairs — the Philip M. Condit Chair in Business
Administration, the Neal & Jan Dempsey Endowed Chair in Manage-
ment Science, the Dr. Douglas E. Olesen/Battelle Chair in Entrepre-
neurship and the John C. Narver Chair in Business Administration.
With vacancies on the rise at business schools across the U.S., and with
more and more international universities vying for top candidates,
competition can be fierce for top professors and highly-qualified
candidates for chair positions. Thanks to a little help from the Dean’s
Club, the School hopes to fill those positions soon.
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members

OUTSIDE THE NORM: SCHOLARSHIP RECIPIENT
GOES FROM EMERALD CITY TO EGYPT

International business major Aysa Miller is anything but sheltered.
In fact, the young man who grew up with two brothers and a
mother who works 65 hours a week to support them, has done
everything in his power to broaden his horizons through experiences
that sweep the social domain.

The junior devoted himself at an early age to — in his words —
fulfilling his purpose as an international leader. His first step was to
raise enough money to fund a one-year study abroad experience in
Egypt and Chile during his junior year in high school, where he
became proficient in Arabic and fluent in Spanish.

For some people, that might be enough. Not for Miller. His big
goals — to work in an executive department of the United States
Government — fuel him. Throughout his college career he has
participated in a number of relevant internships. He has interned at
the Emerald City Outreach Ministries and at the American Cultural
Exchange, where he investigated fundraising activities, developed a
foreign language program for disadvantaged youth, marketed ESL
programs for international students and agents, and facilitated
orientations for international students. Recently he studied abroad
in South India, where he studied culture, civilization and the
women’s empowerment movement. He has also completed a
volunteer internship doing research and world news broadcasting
with the United Nations Radio in New York.

Now Miller is in Egypt, where he has benefited from the first-
hand experience of life as an American in a Muslim country, while
his home country is at war. It’s an experience that would not have
been possible without the help of the Richard A. Lothrop Scholar-
ship, which Miller earned for the 2002-3 academic year. The
scholarship has made a noticeable difference in Miller’s studies, too.

“This scholarship has relieved a good portion of the financial
burden that I would have faced for the coming school year,” said
Miller. “Without it I would have had to work a lot of extra hours
throughout the week.”

When he is in Seattle, you can find Miller at the concierge desk
at the University Inn where he works part-time. He is financing his
education primarily on loans and part-time work.

“I don’t mind working a reasonable amount of hours while
attending classes, but I feel my college experience is much more
productive — in and outside the classroom — without the pressure
of being obligated to work to make ends meet.”

Aside from his classes and part-time job, Miller stays busy with
other projects. He is the vice president of Alpha Phi Alpha frater-
nity, an active member of the Black Student Union, and an actor
and a dancer. So it’s no surprise he won the Richard A. Lothrop
Scholarship, which recognizes a student who has done more than
the average extracurricular activities.

 “This scholarship will allow me to take the best advantage
of my summer by granting me the opportunity to do an internship
where I will gain practical work experience in my major and save
at least a reasonable amount of money for the coming school year.
Without it I would simply have to take any job that pays well
to make ends meet.”

Judging by his enthusiasm, this world traveler, dedicated
student and student leader has a future ahead of him that holds
a lot more than just making ends meet.
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U.S. Bank Scholarship recipients from left to right: (back) Sienna Kim, Angelo Ongpin, (middle) Mesrak
Ayele, Filemon A. Gonzalez-Sanchez, Virna Quilo, (front) Martha Kristjanson and Benjon Palisoc

Miller at a temple in Aswan and at the Nile High Dam in Aswan


